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Self Evaluation - Tablet

< Back IBM Institute for Business Value < Back IBM Institute for Business Value

Media and Entertainment Media and Entertainment

Expand each tab to evaluate your business. Indicators: M Median Top Performers

+ Growth More detailed metrics » Growth More detailed metrics »

+ Margin More detailed metrics » * Revenue growth

+ Working capital and asset utilization More detailed metrics » =—

3.7%

+ EBITDA as percentage of revenue

Margin More detailed metrics »

Working capital and asset utilization More detailed metrics »

@ FinuisTICS Analyze performance m

Initial state - all tabs closed Growth tab expanded



Self Evaluation - Tablet

< Back IBM Institute for Business Value < Back IBM Institute for Business Value

Media and Entertainment Media and Entertainment

Indicators: M Median Top Performers Expand each tab to evaluate your business.

+ Growth More detailed metrics » Growth More detailed metrics »

+ Margin More detailed metrics »

Margin More detailed metrics »

- Working capital and asset utilization More detailed metrics » Working capital and asset utilization More detailed metrics »

UNDERPERFORMING

» Days sales outstanding

* Days purchases outstanding

« Revenue to fixed asset ratio

@ FinuisTICS Analyze performance m

Working capital tab expanded Showing user evaluation



Self Evaluation - Tablet Landscape

< Back IBM Institute for Business Value

Media and Entertainment

Indicators: I Median Top Performers

+ Margin More detailed metrics »

- Working capital and asset utilization More detailed metrics »

- Days sales outstanding

P

- Days purchases outstanding

e

« Revenue to fixed asset ratio

Analyze performance m
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Benchmark Data - Tablet

< Back IBM Institute for Business Value

Media and Entertainment / Growth

Indicators: W Median Top Performers

Marketing and sales
Cross-sell/up-sell rate.

Customer wallet share.

< Back IBM Institute for Business Value
Percentage of customers who would

recommend the product or service.

Media and Entertainment / Growth

Indicators: M Median Top Performers

Product development

Percentage of sales due to product/
Marketing and sales services launched in the past year.

Cross-sell/up-sell rate. Marketing and sales

Customer wallet share. - Percentage of active customers that
are profitable.

Percentage of customers who would recommend the product or
service. Three-year customer retention rate for
all customers.

Product development

Percentage of sales due to product/services launched in the past
year.

Marketing and sales

. , « Back to evaluation
Percentage of active customers that are profitable. -

« Back to evaluation



Benchmark Chart - Tablet

< Back IBM Institute for Business Value

Media and Entertainment

Percentage of sales due to product/services
launched in the past year.

Indicators: M Median Top Performers

$$J

$100 million to $500 million

$ H

\/_ Back IBM Institute for Business Value

Media and Entertainment N N
$5 billion to $10 billion
Percentage of sales due to product/services launched in the past year. sos m—

Indicators: M Median Top Performers
$500 million to $1 billion

Industry Peer Groups ¢ “w

Aerospace

More than $10 billion

$$$SJ

Automotive
=

Ganking

®

Chemicals

Consumer products « Back to evaluation m
= H
« Back to evaluation m



Self Evaluation - Phone

Back Institute for Business Value

Media and Entertainment

Expand each tab to evaluate your business.

+ Growth More metrics »

Back Institute for Business Value

Media and Entertainment

Indicators: M Median Top Performers

+ Margin More metrics »

Working capital

+ and asset utilization

More metrics »

= Growth More metrics »

* Revenue growth

O

. EBITDA as percentage of revenue

)

14.3%

+ Margin More metrics »

Back Institute for Business Value

Media and Entertainment

Expand each tab to evaluate your business.

+ Growth More metrics »

+ Margin More metrics »

+ and asset utilization

Working capital

More metrics »

Initial state - all tabs closed

= workinq capital Mnra metrice

Analyze performance m

Growth expanded

Showing user evaluation



Benchmark Data - Phone

< Back Institute for Business Value

Media and Entertainment
Growth

Indicators: I Median Top Performers

Marketing and sales
Cross-sell/up-sell rate. 8%
Customer wallet share. 22%

Percentage of 92%
customers who would
recommend the

product or service.

Product development

Percentage of sales

due to product/services
launched in the past

« Back to Evaluation m




Benchmark Chart - Phone

< Back Institute for Business Value

Media and Entertainment

Percentage of sales due to product/
services launched in the past year.

Indicators: M Median Top Performers
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5

A
Automotive

=

Banking
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